
PAGE
•	 Decide on a gallery theme 

and pattern to give your 
page a consistent feel. 
See over page for some 
gallery examples, aesthically 
pleasing galleries always have 
a higher following.

•	 If you’re a company, set your 
page up as a company. On 
the downside your posts will 
be seen less than a non-
business page, but you will 
have access to ‘insights’ so 
you can see what works and 
doesn’t work for each post. 
It also gives your business 
credibility. 

•	 Keep your profile short and  
consise so it doesn’t take 
away too much room from 
your gallery.

•	 Use story highlights to 
feature your most important 
info at the top of your page 
at all times.

•	 Pick 1 or 2 hashtags to 
appear in your profile, it will 
help you get found by new 
accounts.

POSTS & ACTIVITY
•	 Post 1-2 times a day

•	 Make your posts either tell a 
story or engage your audience 
by asking them a question. 
The best posts do both!

•	 COLLABORATE! 
Where possible work 
together with other 
businesses/accounts to 
include and tag in your posts. 
This helps everyone grow!

•	 Tag any relevant accounts, 
your posts will appear in their 
tagged section (unless they 
have turned this feature off).

•	 Competitions & giveaways - 
get the post to tag friends as 
an entry, but be careful you 
are luring in your ideal target 
audience, as often people will 
unfollow you once the comp 
is over.

•	 Like LOTS of other people’s 
posts, not just in your feed 
but also people you don’t 
follow. 

•	 Follow back accounts that 
inspire you, this can often 
help keep the followers you 
have gained.

•	 Don’t follow to unfollow as an 
attempt to gain followers. A 
lot of accounts have unfollow 
apps so they’ll see straight 
away plus it’s bad for your 
brand’s reputation.

•	 Don’t use automated 
software to like/comment/
follow. It’s often obvious and 
is again bad for your image.

•	 Put links to your socials 
on EVERYTHING! Email 
signatures, website, digital 
documents (PDF, Word, 
Powerpoint) as well as 
putting the icons on any 
printed work. 

HASHTAGS
•	 Use 25-30 hashtags for every 

post. (Max allowed is 30)

•	 Make them a mix of relevant 
to your post and popular

•	 Try to use a few new 
hashtags every post, this is 
the best way to be seen by 
new accounts.

•	 Don’t copy/paste the exact 
same 30 hashtags for 
every post. The Instagram 
algorithm picks up on this 
and your posts won’t appear 
in the ‘popular’ section, even 
if you have more likes than 
other images featured there.

•	 Don’t use banned hashtags, 
it’s a waste of a hashtag. 
There are a lot of them, 
some are obvious as they are 
inappropriate or swearing, 
others are banned for 
no apparent reason (eg. 
#logodesign). 

https://www.facebook.com/StudioAmpersandBendigo/
https://www.instagram.com/studio_ampersand/


GALLERY EXAMPLES

Theme: graphic design 
Pattern: dark / light

Theme: fitness 
Pattern: consistent photography 
style and colour palette

Theme: children’s wear 
Pattern: consistent colour 
palette and branded quotes

Theme & colour: CandyTheme: fashion 
Pattern: puzzle (posts bleed 
into each other)

Theme: homewares 
Pattern: minimal white

https://www.facebook.com/StudioAmpersandBendigo/
https://www.instagram.com/studio_ampersand/

